
NEWIC Symposium 2018 Summary 

Budget: 
 

Expenses:  $3230.93 ($82.68 under budget) 

Revenue:    $4807.06 

________________________________________________________________________________________________ 
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Attendance: 

Evaluation Ratings: 
(Overall for each category, rated out of 5) 

 
Objectives met:  4.68 

Speakers:  4.90 

Content:  4.91 

Relevancy:  4.79 

Evaluation Comments: 

 Shorten Time 

 Personal stories very moving/important 

 Addressing anti vaxers on social media 

 Outreach/increase immunization rates of 

homeless population 

 Hand sanitizer/pens were appreciated 



NEWIC Symposium 2018 Summary 

Issues/Suggestions: 
 

Registration: 

 Make sure vendors are included in the number for seating/food 

 Venue needs number one week before.  If we accept walk-ins, this could be an issue 

unless we order more. 

 Electronic was helpful 

Speakers: 

 With the CDC, there is limited control with who comes.  JoEllen substituted with her 

speaker at the last minute and changed her PowerPoint after printing was done. 

 Jackie Nelson:  While helpful to Public Health, there were comments about how this was 

not pertinent to their practice.  This information is usually available to Public Health via 

webinars, email, etc.  If the program length is cut, perhaps this is an area to look at. 

(Although GSK had length requirements for them to be present.) 

 Continue personal stories 

Technology: 

 Work more closely with venue for this.  We thought we had it taken care of but, as you 

know, there were issues. 

Printing: 

 Consider electronic PowerPoint/handouts.  This could be sent via email one week ahead 

of symposium to all registered.  This would save money and paper.  For us, once we 

knew the PowerPoint was changed, we could have emailed new one out. 

Budget/Reporting: 

 Make sure the committee knows what has to go through the board for approval. 

________________________________________________________________________________________________ 


